JNLR In MediaStar, a quick
guide

KEY STEPS

There is a Glossary of Terms at the end of this document.

1. Open the program by clicking on the MediaStar icon on your desktop

2. Decide which database you want to use — National Stations or Local
Stations - the title of the database you see in the Select Screen should
reflect the most recently available published data - as of February

2008, the first screen you see would look like this:

i
Shik Lis AE| Things o Analyse [ dlar |
Databases

e
(3 JNLR Januay December '07 National Stations Selections
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Which database do | need?

Generally speaking you can do everything you need in the National database unless
you need a more detailed view of a specific franchise area, in which case open the
Local Station Database, which does not allow combining of national and local
information at local level.

In practice, Home Local station information is available in both versions, but local
station / franchise area filters are only available in the Local Database.

Planning across a selection of National & Local stations? Use National Stations
Planning on individual local stations only? Chose Local Stations

Need information about specific franchise area(s)? Choose Local Stations

Select (click on the + sign beside the name of) your chosen database (See Glossary
for more information on selecting) to expand the list available. Press on the minus -
sign beside this to collapse the list again. Use this technique throughout to navigate
through the database. There are buttons at the top of the Select Screen that do the

same job. This is a short graphical explanation of the first screen — using a different

database name, but you get the idea.
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How to do ... a PLANNING RUN

(a.k.a. media analysis, schedule, coverage & frequency analysis)

Expand the STATION PLANNING list (press the +)

“TAP & Prime..” allow quick entry of a week’s spots for a Prime Time package or a
Total Audience package for each of Weekday, Saturday & Sunday. Bull’s Eye & Driver
package definitions are also available — you just have to enter the number of spots

you require.

REMEMBER to divide your TOTAL BUDGET/TOTAL SPOTS by the number of
weeks of your campaign!! MediaStar works by calculating first at the
one-week level.

Each station’s defined program segments are shown further down the Station
Planning list.

1. Select an Audience from KEY AUDIENCES or add your own audience definitions to
the Base (See “Define a new Target Audience” topic later in this document). I’ve
selected “H’Wife w/kids” from the KEY AUDIENCES section at the top.

2. Go back down to the expanded STATION PLANNING section and choose your
stations
Foselect 21|
S L = | B o Things to Analyse T e |

I Databases| - & JMLR Januar-December '07 Mational Stations [Full week]

- B JHLR Januany-December 07 Local Stations =

- B JHLR January-D ecember '07 Mational Stations Selections | =1-f4 STATION PLANNING =
£ KEY AUDIEMCES El-£1 TAP & Prime RTE Radio 1
&y DEMOGRAPHICS | Wweekday Prime 07001900

2 SPECIAL INTEREST GROUPS
ey RADI0 MEASURES

: Saturday Prime 0700-1300

+ : Sunday Prime 0700-1300
=82 5 TATION PLANMING : weekday TAP 0700-Midnight
TAP & Prime RTE Fadio 1 : Saturday TAP 0700-Midnight
TAP & Prime RTE 200 | | L. Sunday TAP 0700-Midnight
TAP & Prirne RTE Iyric: fm - TAP & Prime RTE 2fm

TaP & Prime TodayFfd - ‘wieekday Prire 0700-1900
TAP & Prime Newstalk, - Saturday Prire 0700-1900
TAP & Prime Beat 102-103FM - Sunday Prime 0700-1300
TAP & Prime FR104 : Weekday TAP 0700-Midnight
TAP & Prime 93F - Saturday TAP OF00-kidnight
TAP & Prime G102 Sunday TAP 0700-Midnight
T&P Dublin's Country TAP & Prime Today Frd

TAP & Prime Spin 1038 ‘wieekday Prime 0700-1900
TAP & Prime Phantom 1052 - Saturday Prime 0700-1300
TAP & Prime Cork's 96/103F - Sunday Prime 0700-1300
TAP & Prime Cark's 96FM : Wweekday TAP 0700-Midnight
TAP & Prime Cark's 103Fk : Saturday TAP 0700-Midnight
TAP & Prime Cork's RedF4 - |+ . Sunday TAP 0700-Midnight ;I
TAP & Prime Home Local IRS .

TAP & Prime BMS Combired Base Filter| = KEY AUDIENCES

TAP & Prime KFM LI

1 N o o O O O B O i i i i i i i i i )

@ Plan x Cloze | ? Help |

3. Press the Plan button (bottom left) and the initial selection will run — note red
progress bar - and then display the Planning Screen.
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4. You may see a lot more columns than this, but you can hide the ones you don’t

m
| 0

want using these buttons.

(Hint: press this Show/Hide -button to display a floating toolbar — | have docked mine
here)

., MediaStar - [Media Analys’_. Mledia Analysis1] =1
£, Fle Edt Selections Go Window Help =121 x|
lesde o mil X|@=rk @ JlsEsi? || @ m
Media Plan 1
Database - JNLR January-December ‘07 Natianal Stations [Full week]
Base: Hwite w/kids Rate Card: None:
Sample Size: 3324 Title /zights: None:
Universe Estimate All Adults: 750 FResponse Function: None
1 ek
Total Target cFT =
Stations Spots | Population Group £Total | Audience s
zach % Feach %
Surmmary a oo oo £0.00 0 £0.00
RTE Radio 1: Weekday Frime 0700-1900 a 56 42 €000 3 £0.00]
R adio 1: 5 aturday Prime 0700-1900 [i} 38 25 £0.00 13 £0.00
A adio 1: Sunday Prime 0700-1300 a 29 21 £0.00 16 £0.00]
i adio 1: Wweskday TAP Midnight a 41 30 £0.00 23 £0.00]
il adio 1: 5 aturday TAP 0700-Midnight a 28 19 £0.00 14 £0.00]
RTE Radio 1: Sundap TAP 0700-Midright a 22 16 €000 12 £0.00]
i m: ' eekday Prime 07001900 o 33 4.7 €0.00 el £0.00]
m: S aturday Prime 07001900 a 20 27 £0.00 20 £0.00]
m: Sunday Prime 0700-1300 a 13 18 £0.00 14 £0.00]
R m: Weekday TAP Midright [i} 25 35 £0.00 26 £0.00
R m: S aturday TAP 0700-Midnight a 16 20 €000 15 £0.00]
i Sundap TAP idright o 1.0 1.4 €0.00 10 £0.00]
oday FM: Weekday Prime 07001300 a 31 30 £0.00 23 £0.00]
oday Sahurday Prime 0700-1300 a 18 16 €000 12 £0.00] —
oday FM: Sunday Prime 07001300 [i} 11 10 £0.00 8 £0.00
oday FM: Weekday TAP 0700-Midnight a 23 22 €000 17 £0.00]
oday aturday TAP Midright o 1.4 13 €0.00 10 £0.00]
oday oy TAP 0700 Midright a 0a ik:} £0.00 6 £0.00]
Home Local IRS: Weekday Prime 0700-1300 a 43 47 €000 36 £0.00]
Home Local IRS: S aturday Prime 07001300 [i} 40 35 €0.00 26 £0.00
Home Local [RS: Sunday Prime 0700-1300 a 36 33 €000 24 £0.00] J
10 Cumulative Frequency Distribution Average Freq: 0.0
_ 8
g w0
< a0
T m
o 0 0 0 0 0 0 0 0 0 0
1+ 2+ 3+ 4+ 5+ 6+ T+ a+ 9+ 10+
[Rowi ™ Coliza | ]

This plan is showing no spots yet and the basic minimum of columns

5. Add spots and, if money is important, spot rates or a 1-week campaign total
figure in the white cell under €Total
K~

Press Net Reach.=—_

Once you have calculated the plan, a variety of other options is available from the

toolbar;

multiple weeks calculates the plan across the number of weeks you specify for
the campaign

zero suppress use this to hide the rows (programmes) that don’t’ contain

spots — makes it easier to see what you are doing and for a
tidier page when you print or copy for a client proposal

plan summary report when you have more than one run done and want to see
which is the best

summary view contribution of each station in the plan to the overall result
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ranking click on Target Group Reach and then the l’ rank button to
get the most popular programmes; click on Audience 000s and

do the same thing to get the largest audiences
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HOWTO ...

modify the audience or station criteria
(without losing spots!)

Still in the planning Screen ...Select File, Show Selections —

«, Mediastar - [Media Analysis: Media Analysis1] =181 x|
M Flle Edt Selections Go Window Help =12 %]
[ e (BEEr e a8 |i? | i@ 0 6
Dat  Close nal Stations [Full week]
Eas Save Ctrl+5 . IF\;th Eivd mnna
ar ifle Weights: None:
Ui ZEvets Riespanse Functon: None
1%  Summary Information...
Total Target el
Pags Setup... Spats | Population Growp | £Tolal | Audience il
Print Presiew... Reach % Reach % Impats
o] il @ilk? 0 [ 00 €000 0 £0.00
HTML Export... ] 56 42 €000 El £0.00)
Tl et b oport N 0 38 25 €000 19 £0.00)
_ [i} 248 21 £0.00 16 £0.00
File Location... 0 41 30 €000 2 £0.00)
P —— a 28 19 €000 14 £0.00)
Exit Co ] 22 16 E0D0D 12 £0.00
m. Weekday Prime 07001300 0 33 47 €000 3 £0.00)
m: S aturday Prime 0700-1900 [i} 20 27 £0.00 20 £0.00
m: Sunday Prime 0700-1900 0 13 18 €000 12 £0.00)
i Weekday TAP D700-Midnight a 25 35 enm 26 £0.00)
m: 5 aturday TAP 0700-Midright o 16 20 000 15 £0.00)
R Sunday TAP 0700-Midnight 0 1.0 14 €000 10 £0.00)
‘day FM; YWeekday Prime 07001300 [i} 31 30 £0.00 23 £0.00
‘oday Fh: Saturday Prime 0700-100 0 18 16 €000 12 £0.00) L
‘oday FM: Sunday Prime 0700-1900 a 1.1 10 €000 8 £0.00)
‘oday Fh: Weehdey TAP 0700 Midrigh o 23 22 &0 17 £0.00)
oday Fh: Saturday TAP 0700 Midnight 0 1.4 13 €000 10 £0.00)
oday lay TAP 0700-Midnight [i} 048 08 £0.00 [ £0.00
Home Local IRS: Weekday Prime 0700-1900 0 43 47 £000 3% £0.00)
Home Local IRG: Saturday Prime 07001300 a 40 35 enm 26 £0.00)
Home Local IRS: Sunday Prime 07001500 o 36 33 &0 24 £0.00) |
100 Cumulative Frequency Distribution Average Freq: 0.0
an
B m
3
w0
il
o 0 0 0 0 0 0 0 0 0 0
1+ 2+ 3+ 4+ 5+ &+ 7+ 8+ 9+ 10+

[ [Rowid Cohzn | I I o o o

distart| | (G @ [w] O] (€] > | (O] imbox-Microsoft ... | L DiiMew EARS 078, | (3 CiProgram Fiesly. . | 8 Mult£cit - (notes .. | 18] Wiot’s Guide to M., [ MediaGtar Jumks > |

« W8 O]VE 151

this bring you back to the Select Screen and will display your original selections and
allow changes to the audience definition or inclusion of additional stations to your
plan without losing the spots that you have already entered. You will have to putin a
new campaign cost if you need one as the programme assumes if you are changing
spots and stations that the budget must change too.

Just don’t delete all the selections or press the Clear All button!
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HOW TO....
Get back to the Select Screen to do something else

Select File, Show Selections — especially if you want to re-run something with just a few
things changed

Press the ﬁ button

You don’t have to use the x at the top right of the screen to close what you are doing
SO you can “get at” the next thing. All your runs in this session are accessible via the
Windows drop down menu at the end of the Toolbar .
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HOWTO ...

Define a new TARGET AUDIENCE

This example develops an audience called “Dublin Females aged 20- 44” which is not
contained in the KEY AUDIENCES section.

N =

Shiirk. List

Open out (press +) Demographics section

Find the Region axis and open this out too

Select (double-click) on the item “Co. Dublin” and this will automatically
be placed in the Base Filter area (bottom right of the screen)

Next find and open out the Sex variable. Select (double-click) “Female”.
This will go into the base filter area too.
Last find Age Groups and select the three age groups that correspond
to your chosen audience 20-24,25-34 & 35-44,

If you select FM104,98FM and RTE 2fm as your stations, your screen

should look like this:

B JHLR January-December '07 Local Stations =
= B JHLR January-December '07 National Stations
B-E1 KEY AUDIEMCES

5 DEMOGRAPHICS
f*y SPECIAL INTEREST GROUPS
- RADIO MEASURES

@I STATION PLAMMNING
@ TAP & Prime RTE Radio 1
TAP & Prime RTE 2fm
TAP & Prime RTE lyric fm
TAP & Prime Today FM
TAP & Prime Mewstalk
T&F & Frime Beat 102-103FM
TAP & Prime FM104
T&F & Frime 38FM
TAP & Prime 3102
T&P Dublin's Country
TAP & Prime Spin 1038
TAP & Frime Phantorn 1052
TAP & Prime Cork's 96/103FM
T&P & Prime Corl's 96FM
TAP & Prime Cork's 103FM
TAP & Prime Cork's Red FM
TAP & Prime Home Local IRS

o™

| x Cloze | ? Help |

Databazes

Selections

Baze Filter

21|

Things to Analyse [ | Clear &l |

@] JMLR Jaruary-December '07 Mational Stations [Fu
4| | |
ER=3 5 TATION PLANNING

e RTE 2fm
-5 FM104
-1 98FM

selEm
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HOW TO ...
Analyse Radio listening data

(to replicate figures from the “book” or delve deeper)

1. Delve in the sections like this: Expand (press +) the RADIO MEASURES section,
then WEEKDAY REACH SHARE, then LISTENED YESTERDAY, and you will see “Daily
Station Reach Weekday”

2. Select (double click) this and

3. Press the Run button (bottom left). You’ll get this...

- Medbastar - [Anaysis Analysisz] alelxl
B fin B oot Sekhors frach G fndow e =8 x|
= I TR R AR D 4 = N A SN i

Tinble: Dy Station ench Weskdiy
Distahas - BILR Lavusay-Dacenber T7 Hiionsl Stations [Winskdag]
Daver 4 ks Colowed by Sigrificant Difteserces

:’:&w Fieach Wienkday Fracoriagns
latn
Uriwsrss © thirnats AL A&

Dy Station Raach Waskdyy [ Tord

Totd 1] LT
Rows| 1o

Urnreighted umbess| 10,627

ATE ko 1 7]

1
M [
&l
1

HER
288

#E® Do FF RTESE

Hese Lex:al IF.
NS CombrmdLocsi

Rl Cokl Fowst] Cokst] Sume3 453 el 5, 3, S

If you go back to the Select Screen (by pressing File, Show Selections) you can add a
cross-break, say Region from the Demographics section and you’ll get this...

«Mediastar - [Analysis: Analysis3] =18 x|
%k, Ble Edi Format Selections Graph Go indow Help _|=| x|

|5 s e|mm-|eiE Eam2d bleaPz = 6877 | ul|@EE

Table: Daily Station Reach Weekday by Region

Database - JNLR Januaiy-December 17 National Stations [weskday]
Base: All Aduts Coloured by Significant Difterences
Autobase Off and Weskday
Daly Stalion Reach Weekday Percentages
Universe Estimate A1 Aduls
Region

Daily Station Reach Weekday Total Co. Dublin CoCok | puh 5“’;;2“9&:3‘
Total [Weskday) 3.453] EE) 392 2101 381
Fow % 100% %% 1% 60% 1]
Unuieighted Numbers 10,627 1,538 1,000 7529 1,55
RTE Rado 1 % 2%, 28%] 19% 0% 222
RTE 2FM % 174 14 8% 2% 174 —
RTE Lyric FM % ® 6%| ER 2| EZ m
Todzay FM % 16% % 13%] 19% 17
Hewstal % 6% 1% 4% 4% £
TE RadoNaGasllachta % 1% 1% 1% 1% 07} m
2t 102-103FM % 2z 1% 1% % 174
W14 % 5% 18%] 0% 0% [ii ’E
EER % 4% 15% 0% 0% 0] =
o0z % 2% %, [izs [izs it =
Dubir's Counlry % 1% ER 0% 0% 07 [y
Spin 1038 % k23 12% 0% 0% 0]
Phantom 1052 % 1% 7 0] 0% [ii 2]
Cark's 96/103FM % 5% i3 45% i3 0] =
Cork’s 36FM % 4% [is %] [is it ®
County Sound FM103 % % 0% 147 0% 0] [}
Cork's Red FM % 2% 0% 168% 0% i —
Hame Local % e 437 567 43 427 &®
Home Local IRS % 21% 0% 16%] 3% 422] ®
BMS Combined Locals % 16% %) 44 15% 174 1]
[Row:l Colil [Rows:L Colsi1 Sum=3,4983 e [95% [=957% [>90% [<90% [ [ [

3.8
TIP: Look for the Show Me icon | ¥ on the toolbar. Press and drag the floating
toolbar and “dock” it further over on your menu bar. The “toggle” tool you can
show numbers, percentages or both together. This feature (and many others) can

also be accessed by a right-mouse click anywhere in your table.
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HOWTO ...

Create a STATION OR PROGRAMMME PROFILE

Open (press +) out the Radio Measures, Weekday section until you get to
Timeblocks.

Select (double-click) the station (the whole thing — not just one program) you
are interested in. For this example | have chosen 2FM

Collapse (press -) the Radio Measures section and open out Demographics.
Select the following (double click either on the name or on the little folder
symbol beside the name in each case):

Sex

Women

Age Groups

Social Groups Household

Collapse the Demographics section and expand the Special Interest Groups
section. Open Technology and select Communications

Your selections will look like this:

Gaselect 21x|
i+ " =
Shiink List B2 Things to Analyse | Cleara

Databazes| .- & JMLR Januan-December '07 Mational Stations [

=1
]h

% Bun | x Cloze | ? Help

1| | ©

- B JMLR Jarway-December '07 Local Stations !

E| E JMLR Januay-December '07 Mational Stations Selections | 723 Timeblock Reach M-F : RTE 2fm
- KEY AUDIENCES E 'El DEMOGRAPHICS
- 1y DEMOGRAPHICS -] Sex
=8 My SPECIAL INTEREST GROUPS -1 Houszekeeper
=& TECHNOLOGY -B Age Groups
:: B Communications

I ] Technnlu:ug_l,l Dwners

-3 Technology Future Purchasers
i - INTERMET BEHAVIOUR

1- TRANSPORT / TRAVEL

t-f PROPERTY & SHOPPING

1 FINAMCIAL PRODUCTS

i SOCIAL ACTIVITIES

1 MEDIA CONSUMPTION

RaDI0 MEASURES

STATION PLARNMING

(o O e O O o O

=

Baze Filter

When you press Run, you will get this
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- , Mediastar - [Analysis: Analysis6] =13 x|
B4 Fle Edt Format Selections Graph Go Window Help o =T A |

leasde|mm

Base: All Adults

Autobase Off. Weekday and Women
DEMOGRAPHICS Percentages
Universe Estimate Al Adults

& E0EEmE b & FufE =l g-
Table: DEMOGRAPHICS by Timeb'ock Reach M-F : RTE 2fm
Database - JNLR January-December '07 Wgtional Stations [Weekday]

i ?

Timeblock Reach M-F - RTE 2fm

"123R1nd‘ u “Ij] iiiifiiii]

DEMOGRAPHICS (o) | NGIDOI0 | 03001200 | 12001400 | 14001700 | 17004300 | 13002600 | 00000200 | 02000500 r
Sen
Total ]
Row# 100%
Unweighied Humbers 10627
Male % 50% —
Female % 50% m
Wamen
Total (Women) 1,753
Fow % 100 m
Unaveighted Hurbers 5431
Working Women 30+ hrs % 3% =
Wamen working part time % 0% E
Housevile % 3% =
[Female}H keaper + Dep Chid % 43 b
(Femalel keper + Dep Chid <15 % £
Fulltime homemaker(female) % 34% L
Age Groups
Total 3403 ®
Fow % 100% =
Unaveighted Hurbers 10527 —
1519 % 2% &®
5 % 0%
% 22% kd
% 18%
T % 15%
5564 % 12% —
= % 4%
Communications
Total 3463
Row % 100
Unweighied Humbers 10527 48
Makile onle hihald % 18% % El

Coloured by Sigrificant Differences

[Rowet  Colit [ Ref [299% [

23 z
[-90% [<90% | [ [

Then. Click on the Total column, press and hold the Ctrl key and chck on the 0900-
12.00. When those 2 columns are highlighted (dark blue) find the graphing tool and
press the little down arrow to the right of it. Drag the toolbar that appears to a
convenient spot on your screen (or dock it at the side as | did here) and press the
horizontal bar chart symbol.

| know, that doesn’t look great, but if you find the El} button and press it (swapping
the axes) you will see a chart profiling the Gerry Ryan Show compared with All Adults.
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HOWTO ...

i+ " =
Shiink List B2 THfae to Analyse | Cleara

View Share

Share tables may not be run with a cross-break and must be selected one at a
time.
For a Weekday Market Share table, Expand the RADIO MEASURES section, then
WEEKDAY REACH SHARE Qr HOURS, then SHARE Weekday
You will see “Market Share JNLR Stations (M-F)”
Hover you mouse over this title and you will see the pop-up text “Market Share
among lrish Commercial Stations”.
Don’t expand this title — although you feel you should - just double click on the
little 3-page icon beside it to select. Like this...

2 x|

[
[
[
[
[
[

Kl

% Bun | x Cloze | ? Help |

Databgeds | - & JHLR Januan-December '07 Mational Stations [
JMLR Januamy-December '07 Local Stations = | | —’,I
JMLR Januany-December '07 Mational Stations Selections | #-- 21 Market Share JMLR Stations M-F [acrass)

£ KEY AUDIEMCES ---EI b arket Share JMLR Stations M-F [down)
7 DEMOGRAPHICS - Measures
By SPECIAL INTEREST GROURS ----- B Counts

4 RaDI0 MEASURES

=@ WEEKDAY REACH, SHABHE

PIIIIA=

o[} Market Share JMLR Stations M-F

+-[F Summary Share JMLF Stations M-F
|E| RTE Cornm Share JMLR Stations M-F
& Market Share Tatal Stations M-F
|E| [r Hr Market Share M-F 0E00-1200
- Or Hr Market Share M-F 1200-1800
- OrHr Market Share M-F 1800-2400
M QUARTER HOURS Weekday
SATURDAY REACH, SHARE & QR HR. Base Filter
SUNDAY REACH, SHARE & UR HR.
RaDI0 TYPOLOGIES
TIMES & LOCATIOMN OF LISTENING g
Mo, DATS LISTENED
RECEMCY OF LISTEMING -
pr

4,

It will run “as is” in a grid table — with its own “across” & “down” already defined
for you, but you can add Audience definitions to the Base Filter Area to refine
the run for, say a region or a demographic grouping.

Press the Run button (bottom left)

i

5
Ensure that you have percentages showing (use the & putton to modify your
selections. Numbers are meaningless in this context.

It’s also good practice to hide the Total row and the Total column (using the
Show/Hide Tool) — again, these are not helpful in this context.

Go back to the Select Screen and add an audience definition if required. Refer

to the item on how to “Define a new TARGET AUDIENCE, above
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HOWTO ...

View AVERAGE %, HOUR TABLES

Average % Tables look at the average audiences per programme timeblock and
on an hour-by-hour basis. They can be run with a cross-break.

For a Weekday Market Share table, first pick a cross-break, say Region from the
Demographics section.

Then expand the RADIO MEASURES section, then WEEKDAY REACH SHARE Qr
HOURS, then QUARTER HOURS Weekday, then AVERAGE ¥4 Hour Audience per
Timeblock - see pop-up for a description of the contents

Highlight “Avg Timeblock RTE 2fm”

Don’t expand this title — although you feel you should - just double click on the
little 2-page icon beside it to select. Like this...

2 x|

Shrink List SIS Things to Analyse ] gearai

I Databases| - &) JMLR JanuanDecember ‘07 Mational Stations [w
-ffy SPECIAL INTEREST GROUPS ;I ‘I | _’I
- RADID MEASURES Selections | (#-) Region
- WEEKDAY REACH, SHARE & ---E| 2w Timeblock RTE 2FM
& LISTENED YESTERD =M1 Measures
- TIMEBLOCKS Weskday B Counts
B SHARE Weekgel “.[] Awg Timeblock RTE 2FM
E-f GUARTEBHOURS wWeekday
- BEATH IN EACH QUARTER HOUR
- T AVERAGE 14 b AUDIENCE PER T
B Avg Timeblock RTE Fadio 1
EREER " vq Timeblock FTE 2FM
B Avg Timeblock RTE lwric fm
B Awvag Timeblock Today FM
B Awvg Timeblock Mewstalk
- Avg Timeblock Beat 102-103FM
B Awvg Timeblack RTE Rnala
B Awva Timeblock FM104
- B Avg Timeblock S8FM
BB Awg Timeblock 3102
- B Ava Timeblock Dublin's Country
B Awg Timeblock Spin 1038 .
1. B Aun Tirnahlaek Blhantae 1057 x|, BaseFiter
(| i nd
=X Fun | X Close | ? Help |
9. Press the Run button (bottom left)
a8

1

1

0. You might prefer to show 000s in this case (use the % putton to modify your
selections). You can of course show number and percentages at the same
time, if you wish.

1. This table now shows the average quarter hour audience in each timeblock.
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Glossary

Refers to the Universe Estimate

Total
Axis the developers’ terminology for a question or variable
Unweighted Is the actual number of people interviewed. Itis a
Numbers requirement that you show the “unweighted base” row
in any Analysis Table — then you will know whether your
analysis meets the magic 200 sample number
rquirement. If it’s not showing, click on the word “Total*
at the top-left of the table over the side-headings, right-
click, select Show Me and click in the Number,
Percents& Unweighted
21
¥ Percentages
¥ Unweighted Numbers
I Indices
\/ Ok I x Eancell ? Help |
The unweighted number can be a good indicator of
whether the basis of your decision is sound.
Base The title of the Base you selected
Any component(s) of any questions being used as a
Base.
Low Base The program has limits applied to ensure any table or
warning Plan is run on a “legal “base which is related to station
franchise area sample.
x|
ﬂ Tre sample siile of tllme Base you ha\u'eI selected is less than 175 and is too small to be analysed reliably.
- Please try making a less restrictive selection,
Help |
Weekly Is the cumulative reach for a week’s listening
Reach (Yesterday & Past Week)
Daily Station Used to be called “Listened Yesterday” — incidence of
Reach listening yesterday.
Average Qr Select (double-click) one of these, along with another
Hr question, say Age Groups to see the Average Qr Hr
Audiences for 0700-1900, 0700-2400 etc. on a station by
station basis. Make sure your “Show me” is set to
numbers to show 000s of listeners.
Planning in You must always select the relevant Station Broadcast
Local Area(s) bases. A Plan involving Spin, Red FM and S.E
Database Radio must also have Dublin, Cork and SE Radio area

selected from the Station Broadcast Area. They will be
shown in the Base filter area on the bottom right of you
Select Screen.
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What is a Spot
when inserted
ina
combined
“station”?

Home Local IRS and BMS Combined, Bullseye and
Driver and some others are set up to allow you to assess
the impact of a spot in each of your chosen Broadcast
Areas. If you choose the Home Local IRS “station”, then
1 spot placed in a timeblock equals one spot in each
of the IR stations at that time.

Reach

the number (or percentage) of people listening e.g
“AVERAGE WEEKDAY "YESTERDAY LISTENERSHIP" (in the
book) which is called Daily Station Reach in MediaStar

Share

measures the length of time those people listened. The
pool of all minutes listened = 100% and an individual
station “share” is the percentage of the minutes
listened accounted for by their listeners in that time
band - most often reported on 0700-1900 (Prime) or
0700-2400 (TAP or “run of day”).

e.g Market Share JNLR Stations M-F in MediaStar and
“Market Share — Minutes Listened” in the book

Media
Analysis

MediaStar-speak for a reach & frequency analysis - see
“How to do a Run” above; an “EARS run”, or just an ad
planning run - all the same thing

Reach

is also mentioned in the Station Planning section. Here
it expresses the estimated percentage of people who
will hear a spot placed in a particular station timeblock.

Frequency

how often that plan will be heard on average by a
listener matching the audience criteria once the spots
have been defined. Also called OTH (opportunities to
hear) in the industry. The report produced shows the
percentage of people likely to hear that plan at least
once - 1+, 2+, 3+ etc. and shows an average
frequency. This all helps to measure the effectiveness
of the plan.

Database
limits

The database is limited to ensure you do not run a Plan
on too low a base. The “legal” sample size is 170
unweighted. If in doubt or you don’t get what you
expect, get in touch

How To Select
And De-
Select

There are three ways that items can be selected or de-
selected for analysis. You can drag and drop your
selections, double-click on the selections, or use the
ENTER key.

©Mary Heseltine rev August 2008
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Station Planning Glossary

Spot (editable)

Contains the number of times a station is selected
in a media plan. The Summary at the top shows
the total number of Spots in the media plan. (Hint:
Don’t Hide this column. If you don’t put in spots
here, you won’t be able to calculate Reach &
Average Frequency )

Total Population Reach

Reach of 1 spot in the station as a percentage of
the total All Adults. The Summary at the top shows
the net reach of the media plan among All Adults.

Target Group Reach

Reach of 1 spot in the station as a percentage of
the Target Group (Audience Selected). The
Summary at the top shows the net reach of the
media plan among the Target Group.

Target Group Factor

This is the extent to which the reach among the
Target Group is greater or lesser than the
Population as a whole. It is calculated by dividing
the Target Group Reach by the Total Population
Reach. The Summary at the top shows the
Average Target Group Factor and is based on the
number of spots for each station.

€/Each (editable)

(Optional field) Put your spot rates in here.
MediaStar does not include rate cards for stations
at present. The Summary line value is non-editable
and shows the average cost of the spots - i.e. the
€/Total value divided by the total number of spots.

€ Total (editable)

This is the total budget spend for 1 week (i.e. the
sum of Spots multiplied by €/Each). You can put
the “Package Cost” for one week (Hint: the total
agreed package cost divided by the number of
weeks) in this field. The system will recalculate and
update the cells in the summary row that contain
a cost component (eg €/Each, €/m,
€lncremental %).

Incremental Reach

This shows the extra reach in the existing media
plan that one extra spot of that program/daypart
would add.

JGRP

This is the cost efficiency of each daypart in terms
of cost per rating point. It is calculated by dividing
the €/Each by Target Group Reach. The Summary
at the top shows the average cost efficiency
calculated by dividing the Total Budget Spend by
Total GRPs.

€/Incremental %

This is the incremental reach cost efficiency of
each title and is calculated by dividing the
€/Each by Incremental Reach.

Incremental ERPs

Feature not available for INLR data (needs rate
card info which is not currently supplied)

€/Incremental ERP

Feature not available for INLR data

Espri DMC Ltd www.espri.ie

Tel: 01 284 1005 Mob:087 2700214

mary@espri.ie




GRPs

Show the gross rating points, that is, the
accumulated percentages (as points) of the net
reach of each spot. This is calculated by
multiplying the Target Group Reach by the
number of spots. For example, 3 spots in a station
with an average reach of 15% would result in 45
GRPs.

Weight (This column is editable)

Not generally used for JNLR

Audience

Shows the available audience for each
daypart/timeblock. The Summary row shows the
net (unduplicated) total audience for the
proposed plan.

Gross Impacts

This is the accumulated number of impacts of
each Station. It is calculated by taking the GRPs
/100 times the Target Group Population, e.g. 3
spots in a timeblock with an audience of 30,000
viewers would result in 90,000 impacts.

CPT/Impacts

The summary at the top of the column is the Total
Budget Spend divided by the total Gross Impacts.

CPT / Audience

This is the € Total divided by the Audience. Not
generally used (as it makes the CPT very high!) so
best hidden.

Impacts/€

Shows the number of impacts achieved for each
€ spent in the station. The summary at the top is
the Gross Impacts divided by Total Budget Spend.
| usually hide this too.

Support

Any suggestions or questions?

For further help, training, support and quick
turnaround special analysis, contact us by phone
or e-mail.

‘ESPRI bDmMC LTD
:DATA CONSULTANCY

mary@espri.ie

Our website www.espri.ie has other useful
documents. Check them out.

Ph: +353 1 284 1005

Mob: +353 87 2700 214
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